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Based on this experience, this is a firsthand account of how commercial TV started,
how advertisers used the medium, how all of the major program genres
materialized, and the impact of new forms of access, such as cable in the 1980s and
streaming more recently.

There are many parts to this story. How was TV's audience measured? When did
the first viewer attentiveness studies take place? How did the broadcast TV
networks adapt in the face of fragmenting ratings? How do advertisers plan their
ad campaigns? How is national TV time, especially in the annual upfront sale,
orchestrated?

All of this culminates in a detailed discussion of the current situation: the rise of
streaming, how the TV networks are coping with the new technologies, and the
roles tech giants like Google (YouTube), Amazon and Netflix are playing. The book
closes with many observations and commentaries about what is likely to happen in
the future and how the various players may be winners, or losers, in this regard.
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